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IMPACT 
OVERVIEW

1



Kuli Kuli’s mission is to nourish women and 
the planet through naturally energizing, 
nutrient-rich, and sustainable plants of the 
future. We believe that by making 
climate-smart, community-grown superfoods 
into staple foods, we can support the lives for 
millions of farmers while fighting climate 
change.

OUR MISSION



Sustainable Livelihoods 
& Women’s 

Empowerment

Nutritional 
Security

Agriculture & 
Environment

IMPACT FOCUS AREAS



KULI KULI’S IMPACT
3,249 Livelihoods 

Supported
24.8M Trees Planted*

*Planted and Preserved

Cumulative to date 

Over $5.2M in Revenue 
Generated for Moringa 

Farmers 



2020 HIGHLIGHTS

While COVID-19 put strain on Kuli Kuli’s supply 
chain and sourcing practices, we continued to 
support our stronger supplier relationships with 
smaller purchase quantities. 

Over $31.3k in Revenue 
Generated for Moringa 

Farmers in 2020 

15 Livelihoods Supported

161k Trees Planted*
*Planted and Preserved

All data reported on this slide is from 2020  



CERTIFICATIONS
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Kuli Kuli is proud to source the highest 
quality moringa powder on the market 

and source ingredients that are 
USDA Certified Organic and 

Non-GMO Verified



As a Certified B Corporation, Kuli Kuli is a 
part of a global community using 
business as a force of good by balancing 
purpose and profit. We are proud to hold 
a B-Impact Score of 102.6.   

Kuli Kuli is dedicated to putting people 
and the planet first by paying to all of our 
farmers a living wage. We are proud to 
source cocoa powder used in our bars 
and smoothie mixes  that are Fair Trade 
Certified.

https://bcorporation.net/directory/kuli-kuli


3
SUSTAINABLE 
LIVELIHOODS

& WOMEN’S EMPOWERMENT



COVID-19 & MORINGA 
DEMAND SETBACKS

The COVID-19 pandemic and dramatic drop in retail 
sales hit both our suppliers and Kuli Kuli hard this 
year. 

Suddenly facing an oversupply of moringa, we were 
unable to sustain our usual levels of purchasing. 

To mitigate some of this loss and support our 
suppliers in alternative ways, we employed the 
following tools and financial support.



MITIGATING 2020 SETBACKS 
● Flexible Financing: Worked out flexible repayment 

plans and debt forgiveness for $386,000 in outstanding 
purchase orders with our suppliers.

● Funder Connections: Referred suppliers to grants and 
investors.

● Continued Purchases: Purchased small quantities of 
moringa from certain suppliers to keep them afloat. 

● Marketing Support: Held webinars and marketing 
campaigns in collaboration with our suppliers to 
promote their businesses and donate to their impact 
initiatives. 

In 2020, Kuli Kuli obtained a 
$100K interest free loan from 
Kiva’s Social Enterprise program 
to support purchases and debt 
forgiveness from our moringa 
suppliers.  



BUILDING SUPPLY CHAIN 
RESILIENCE IN 2021

Lessons learned in 2020 have informed 
our supply strategy moving forward. 

This year, we’re excited to partner with 
some of our most impactful suppliers, 
focused in sustainability and women’s 
empowerment. 

Our new supplier scorecard helps us to 
identify suppliers with the highest impact 
and best quality moringa. By narrowing 
our focus to these partners, we can 
deepen our support and minimize supply 
chain shocks.



1. Focus on High-Impact Suppliers: 
Reducing our number of suppliers 
will allow us to deepen our impact 
and strengthen these partnerships.

2. Quality and Certification Support: 
We plan to assist key suppliers in 
their efforts to improve the quality 
of their moringa and achieve a 
third-party audit.

3. Impact Evaluation for New 
Ingredients: We are developing 
systems to evaluate the impact of 
new superfood ingredients and 
suppliers.

4. Highlighting Suppliers’ Finished 
Goods: We plan to feature some of 
our suppliers’ finished products on 
www.kulikulifoods.com in 2021, 
supporting their direct-to-consumer 
sales.

2021 STEPS IN OUR SUPPLIER RELATIONSHIPS

http://www.kulikulifoods.com


4
NUTRITIONAL 

SECURITY



PRODUCT DONATIONS 2020

Data reported on this slide is  from 2019.

Donated over $10.7k worth 
of moringa product to 
Frontline Healthcare 

Workers 

Packed with protein, calcium, vitamin C 
and iron, the leaves of moringa oleifera 
are extremely nutrient dense. We work 
towards incentivizing communities to 
invest in a nutrient-dense plant that will 
nourish their community, nutritionally, 
economically and environmentally. We 
also seek opportunity to provide our own 
community in the US with nutritious 
snacks when they are needed most.  



5
AGRICULTURE & 
ENVIRONMENT



Research has shown us that the moringa tree has incredible 
potential as a climate-smart crop. According to studies, moringa 
has 20x the carbon sequestration rate compared to normal 
vegetation. 

In 2020, we sought to educate our community around how 
moringa can help mitigate climate change by releasing our 
external report, Can Moringa Save the Planet?

We also partnered with Net Impact Berkeley to perform a carbon 
footprint analysis of Kuli Kuli’s moringa supply chain. The 
findings suggested that due to the moringa tree-planting in our 
production process, Kuli Kuli’s moringa supply chain is thought 
to be carbon neutral. We are now waiting on the 2021 GHG 
Protocol to pursue a carbon neutrality certification. 

MEET MORINGA: 
A CLIMATE-SMART CROP

Every year, Kuli Kuli’s operations 
sequester between 300-900 
million kgs of Carbon Dioxide. 

Additionally, in 2020 we saved 
37k kgs of CO2 emissions by 
pivoting to a remote workplace. 

https://drive.google.com/drive/folders/1MB35Y7cNCnXoSdzzQP0P-RYD6y2ZHr11


In 2020, Kuli Kuli partnered with our Ugandan 
supplier to develop a nursery of 5,000 different 
seedlings to grow a food forest. They have planted 
hundreds of indigenous trees that grow well 
alongside moringa to cultivate a food forest that 
can be used as a model for regenerative 
agro-forestry. Featured crops include:

● Neem 
● Avocado
● Maesopis
● Grevelia
● Terminalia

BUILDING SUSTAINABLE
FOOD FORESTS

● Tectona grandis
● Albizla collaria
● Mvule 
● Pronus Africana
● Jackfruit 



SUSTAINABLE PACKAGING INITIATIVES 
In 2019 and 2020, Kuli Kuli led several sustainable packaging initiatives to 
better understand steps to reduce our carbon footprint. 

● OSC2 Packaging Collaborative: Kuli Kuli works with industry 
partners to research compostable packaging materials, share 
insights and advocate for policies to support recycling and 
compostable systems.

● Berkeley Haas Packaging Impact Assessment: Working with a 
team of MBA candidates, Kuli Kuli identified that post-consumer 
recycled packaging (PCR) is currently the best option for 
sustainable packaging because only 4% of Americans have access 
to industrial composting and only 32% of Americans recycle. 

The result of these packaging projects is that Kuli Kuli has developed a 
sustainable packaging plan and is shifting to PCR packaging for our 
Pure Moringa line in 2021.



THE KULI KULI 
DIFFERENCE

Moringa powder is created by 
harvesting, drying, and milling 
moringa leaves. Kuli Kuli works 
closely with its supplier partners to 
enhance soil quality, harvesting 
practices, and processing procedures 
to ensure cleanliness and quality. 
Third party research has found that 
Kuli Kuli’s Pure Organic Moringa 
Powder is the cleanest on the market.



6
THE KULI KULI 

COMMUNITY 



In 2020, Kuli Kuli’s Justice, Equity, Diversity and Inclusion 
(JEDI) team focused on enhancing the Kuli Kuli office space 
to support employees. 

● Refurbished desks, workspaces, common areas and 
lunch tables 

● Office snacks and refreshments 
● Quarterly team workshops and volunteer opportunities 

Unfortunately the remodeling project was not complete 
before staff were required to work from home starting in 
March. Kuli Kuli pivoted to support employees by 
encouraging them to take flexible time off as needed and 
ensuring that they were provided with equipment to 
comfortably work from home. Quarterly team engagement 
has shifted online.  

BUILDING AN INCLUSIVE 
WORK ENVIRONMENT



2020 AWARDS

INC. Top 100 Female 
Founders

Nutrition Business 
Journal Mission and 
Philanthropy Award

Kuli Kuli’s Founder & CEO, 
Lisa Curtis, was featured 
as an “Innovator in Food” 
on Inc. Magazine’s Top 
100 2020 Female 
Founders. 

In 2020, Kuli Kuli won the 
award in “Mission” 
“Philanthropy”, 
recognizing some of the 
most impactful brands in 
the New Hope network. 



2021 
PROJECTS

As we look forward towards a promising 
2021, Kuli Kuli has plans to deepen our 
impact in:

1.  Inclusivity, by holding JEDI Workshops for 
our internal team

2. Sustainability, through the addition of 
recycling instructions for all products on 
kulikulifoods.com and the use of PCR 
packaging

3. Supplier Relationships, from sourcing new 
superfoods and purchasing moringa from 
our most impactful suppliers

4. Carbon Neutrality, by exploring the GHG 
Protocol standards for businesses in 2021 
and seeking a carbon neutral certification



THANK YOU 

NOURISHING YOU, 
NOURISHING THE WORLD.


